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ChirpE Photo Booth Facebook Usage and ROI Analysis for the period March 21-30, 2015. 

 

“NSBA 2015 Nashville Westerly Public 
Schools believes in every child!”

#NSBAConf

“NSBA 2015 Nashville I am proud to 
stand up for public education!”

#NSBAConf

“NSBA 2015 Nashville Children �rst! Our
nation was based on public education.”

#NSBAConf

“NSBA 2015 Nashville public schools make 
a di�erence in our country every day!”

#NSBAConf

17,061

3,902

158

The NSBA 2015 ChirpE Photo Booth extended the event’s reach to 17,061 fans on 
Facebook. The 158 fun photos shared by attendees on the event’s Facebook Page 
engaged a total of 3,902 fans. Photo booth users enjoyed sharing their photos on 
Facebook for a chance to win a $50 gift card. 

NSBA 2015 Annual Conference


